
We are an independent advertising agency. 

Nimble, bright and focused on the belief that nothing can distinguish

or differentiate a brand quite like strategically sound, creative thinking. 

The kind of thinking that cuts through clutter,  stretches media

dollars and delivers unprecedented results.
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P A P R O C K I & C O . delivers big agency,  

big brand experience in a much more eff icient,  responsive and 

economical model. By eliminating layers and bureaucracy we’re able 

to focus our energies, instead, on creating communications that 

are hard to ignore. Here are some samples.

C O N T A C T  J O E  P A P R O C K I  A T  

( 4 0 4 ) 3 0 8 - 0 0 1 9 O R  J O E @ P A P R O C K I A N D C O . C O M

W W W . P A P R O C K I A N D C O . C O M
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N O R T H S I D E  H O S P I T A L - C H E R O K E E

is  a  community  hospi tal  located just  north  of  At lanta.  They 

wanted to let newcomers to this fast-growing Georgia county know 

t h a t  s t a t e - o f - t h e - a r t ,  f u l l  s e r v i c e ,  h i g h - q u a l i t y  h e a l t h c a re  

is actually a lot closer than you might think.
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T H E  W E A T H E R  C H A N N E L T h i s

trade campaign tout ing Weather- On-Demand,  WeatherScan,  

and in teract ive  local  forcasts ,  he lped to  remind cable  operators  

that  no one else has the weather covered quite l ike we have.  

In fact ,  you could say we own the weather.
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S I E R R A  C L U B The poster on the lef t

w a s  c re a t e d  t o  h e l p  s t o p  a n  u n n e c e s s a r y  ro a d  t h ro u g h  t h e

Smoky Mountains. As mailers, they drew an amazing 13% response 

rate. The 2nd poster was designed to promote an event to raise 

environmental awareness over a few beers.
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Z I F T Y . C O M i s  a  y o u n g ,  e n e r g e t i c

company that  de l ivers  movies ,  gourmet  food ,  sundr ies  and  

snacks  r ight  to  your  door  wi th in  the  hour.  S ince  th is  newspaper  

c a m p a i g n  l a u n c h e d ,  Z i f t y. c o m  h a s  ex p e r i e n c e d  i n c re d i b l e

g r o w t h  a n d  m o r e  t h a n  d o u b l e d  i n  s i z e .
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A T L A N T A  H I S T O R Y  C E N T E R You can 

find a wealth of art and artifacts at the Atlanta History Center.  

But they were seen as stodgy and boring. Our task was to make them 

more approachable and fun for the whole family.  They are now

enjoying a phenomenal increase in attendance.
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A T L A N T A  C O M M U N I T Y  F O O D B A N K

We we’re asked to remind people that  hunger isn’ t  just  about 

the homeless picking through trash cans. It ’s also about people you 

s e e  e v e r y  d a y  w h o  a re n’ t  g e t t i n g  t h e  n u t r i t i o n  t h e y  re a l l y  

n e e d  t o  d e v e l o p  a n d  f u n c t i o n  p ro p e r l y.
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D O - I T - Y O U R S E L F  N E T W O R K

T h i s  s e r i e s  o f  i n t r o d u c t o r y,  s m a l l  s p a c e  a d s  h e l p e d  t o

communicate DIY ’s incredible depth and breadth of unique “how-to” 

p ro g r a m m i n g  a n d  h e l p e d  p ro p e l  t h e m  f ro m  1 0  m i l l i o n  t o

13 mil l ion households in  less than a year.
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A T & T  B R O A D B A N D With over 300 movie,

music and sports channels, AT&T Broadband has something for 

everyone - including NASCAR fans. Here we wanted to demonstrate,

i n  a  m e m o r a b l e  w a y,  h o w  w e  c a n  b r i n g  t h e  exc i t e m e n t  a n d  

p o w e r  o f  N A S C A R r a c i n g  i n t o  t h e  h o m e .
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B L U E L I N X distributes building products 

on a very large scale. This campaign targeted builders letting 

them know the benefits of using PVC trim over wood trim. The product,

Ta n z a ,  i s  m a d e  t o  l o o k  a n d  f e e l  j u s t  l i k e  re a l  w o o d  b u t  i s  

impervious to rot ,  insects and sun damage.

Who doesn't love low maintenance? Tanza PVC trim is consistent, available in
longer lengths, and helps eliminate waste that wood leaves behind. Plus it's backed
by a lifetime warranty. With all that going for it, this one's definitely a keeper.

As good looking as wood, 

with a better personality.

1-800-839-2588  www.bluelinxco.com

The perfect complement to any architectural style, Tanza PVC trim withstands
almost anything Mother Nature can throw at it. Easy to work with and durable
enough to last a lifetime, it's toughness that's not afraid to be beautiful. 

Looks like wood.

Feels like wood. 

Must be polyvinyl chloride.

1-800-839-2588  www.bluelinxco.com

Consistency can be a beautiful thing. Especially when it comes without sacrificing
any of wood's natural beauty. With no voids, knots or imperfections, Tanza PVC
trim combines all the workability of wood with the durability to last a lifetime.

All the character of wood. 

None of the character flaws.

1-800-839-2588  www.bluelinxco.com
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O U R  B A C K G R O U N D includes experience 

a t  Fa l l o n  M c E l l i g o t t ,  O g i l v y  &  M a t h e r  a n d  C a r m i c h a e l  Ly n c h

on brands such as Purina,  Nikon,  Lee Jeans,  McCormick,  American

Express, Sheraton, Porsche and Schwinn. Our work has been seen

in  The One Show,  CA ,  Archive  and Cannes.

C O N T A C T  J O E  P A P R O C K I  A T  

( 4 0 4 ) 3 0 8 - 0 0 1 9 O R  J O E @ P A P R O C K I A N D C O . C O M

W W W . P A P R O C K I A N D C O . C O M
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